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&  Campaign Overview

Community-based social marketing is composed of four
steps: uncovering barriers to behaviors and then, based
upon this information, selecting which behavior to
promote; designing a program to overcome the barriers
to the selected behavior; piloting the program; and then
evaluating it once it is broadly implemented (McKenzie-
Mohr & Smith, 1999).
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Traditiogal Media Online Media
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& Campaign Overview

2017 - Objectives

Grow program participation.

Measurably increase knowledge and produce behavior change of
target audiences.

Reduce pollutant releases to the municipal storm drain system and
the environment.

Expand the campaign brand to address priority pollutants.
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& Campaign Overview

Campaign Tactics

Community Outreach

e Yard Sign and Stickers Program
e OC Garden Friendly Events

e Community Champions
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“l removed my turf and p.Ianted all
drought tolerant plants.”
- Sheri L. Costa Mesa
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Campaign Tactics

Online Content

" Overwatering Is Out

¢ BlOg : Kegp water _in the ya!rdl not the sig__l_k.
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& Campaign Overview

Program Tactics

Digital Marketing: E-newsletter
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3 Gardening Tips for Cool, Rainy Weather

It's been raining in Orange County gneighbors! There are several actions you
can take now in the garden to take advantage of the rain while protecting your
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Program Tactics

Social Media:

Facebook Fan Page

‘?IIl' Orange County Stormwater Program
¥ oy '_.- nire

Hisule

Want the SCO0p On gardening events in OFEF’IQE CDL:IF‘It"-."? Like usl!

Orange County Stormwater Program
Government D.rganl?_atmn e Like Page
2,580 people like this.
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S  Campaign & WQIP Priorities

WQIP Highest Priority Water Quality Conditions

Bacteria
Unnatural Water Balance

Geomorphic Impacts




S  Campaign & WQIP Priorities

WQIP Priorities:
Bacteria Overwatering is Out

Unnatural Water Balance Campaign Expansion

Geomorphic Impacts
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Campaign Evaluation:

1) Pre- and Post-Outreach Surveys

Take the Survey

Thanks gneighbors for your
participation!
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Campaign Evaluation:

Pre- and Post-outreach Surveys

Impression Metrics

(! 'I" Orange County Stormwater Program
Socia rketing [?]- February t11:00am - ¥

Hey gneighbors! Check out the first column in our series of California
friendly plants. This one's on the one and only California state flower -- the
California poppy.

Plant of the Month: California Poppy (Eschscholzia

californica) | Overwatering Is Out

51 2 People Reached

19 Reactions, Comments & Shares
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Campaign Evaluation:

1) Pre- and Post-outreach Surveys
2) Impression Metrics

3) Research Pilot Program

Map of Pilot Neighborhoods
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Campaign Evaluation:

1) Pre- and Post-outreach Surveys

 oror

2) Impression Metrics o
__OVERWATERING!

3) Research Pilot Program

4) Documented Behavior Change




&S  Campaign & WQIP Priorities

Campaign Evaluation:

emme [C- Seasonal Geomean
e Average Flowrate

1) Program Surveys
2) Impression Metrics

3) Research Pilot Program

Fecal Coliform (CFU/100 ml)
(512) @124MO|4

4) Documented Behavior Change
5) Environmental Monitoring "2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Fecal coliform seasonal geomean in
Aliso Creek And average dry ".'-'“'
weather flow rate J-JlIl"m




& Questions

Questions?
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